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Figure 3 Interaction Effects of Beneficiary's Facial
Expression and Message Framing on Guilt
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Influence of Information Expression of Medical Crowdfunding
Charitable Appeal on Individual Donation

ZHANG Xing', CHEN Ziyu', XIAO Quan’
1 School of Management, Wuhan Textile University, Wuhan 430200, China

2 School of Information Management, Jiangxi University of Finance and Economics, Nanchang 330032, China

Abstract: Medical crowdfunding has grown rapidly in recent years, providing financial help to many people suffering from
serious illnesses. However, there are still many medical crowdfunding projects that fail to raise the required money. On medic-
al crowdfunding platforms, beneficiaries can write their own charitable appeals to describe their personal experiences of illness
and financial hardship to attract potential donors. Therefore, the charitable appeals of medical crowdfunding projects have be-
come a key concern for potential donors. However, previous research has mainly focused on the information content of charit-
able appeal, ignoring the influence of the information expression of charitable appeal on individuals' intention to donate.

Different message framings (gain-based frame or loss-based frame) and beneficiary’s facial expressions (positive or negat-
ive) in medical crowdfunding charitable appeals may exert differential effects on donors’ intention to donate. Based on the S-O-
R (Stimulus-Organism-Response) model and motivation theory, this study develops a research model reflecting the interrela-
tionship among information expressions (message framing and beneficiary’s facial expressions), individual motivations, and
donation intention. A between-group experiment is designed to test the hypotheses, and a Bootstrap method is used to test the
mediation effects of individual motivations.

The results indicate that there is no significant difference in the direct effect of gain-based frame or loss-based frame of
medical crowdfunding charitable appeals on donation intention. And there is also no significant difference in the direct effect of
positive or negative facial expressions of beneficiary on intention to donate. Alternatively, message framing and beneficiary's
facial expressions could influence an donors’ donation intention by stimulating his/her motivations. Specifically, positive in-
formation expressions (gain-based frame or positive beneficiary’s facial expression) could stimulate altruism, which in turn sig-
nificantly influence an individual’s intention to donate. Negative information expressions (loss-based frame or negative benefi-
ciary’s facial expression) could evoke feelings of guilt, which plays a mediating role between beneficiary’s facial expressions
and donation intention. In addition, the results also indicate an interaction between the message framing and beneficiary’s fa-
cial expression, which is, potential donors’ guilt is higher when the beneficiary's facial expression is congruent with the mes-
sage framing.

The findings contribute to the understanding of the impacts of information expressions of medical crowdfunding charit-
able appeal on individual donation intention. This study also extends the application of S-O-R model and motivation theory in
the field of medical crowdfunding. The findings are of practical significance and provide suggestions for medical crowdfund-
ing platforms’ operators and beneficiaries on how to express charity appeal better.

Keywords: medical crowdfunding; charitable appeal; message framing; facial expression; altruism; guilt
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